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Smart marketers are realising the critical role influence plays in networks and the impact it is having
on their company’s brand and marketing effectiveness.

With power shifting to consumers, how can financial services marketers ensure they remain
consistent with their message? What happens when all media is direct? And is it possible to tap
influencers to help build your brand and impact the bottom line?

We’ll be exploring these issues and more at Innovative Marketing, brought to you by leading financial

services industry publication Online Banking Review.

8.45am Registration opens

9am Introduction from the Chair —
John Butterworth, CEO, AIMIA

9.15am Keynote - Jeff Carter, CEO, Azigo and
Founder, Centre for Future Banking

9.50am What happens when all media becomes
direct?

- How can marketers prepare for an environment where
there is no line?

= The impact of an evolving direct marketing environment
on strategic planning

- Commonwealth Bank’s approach to multi-channel
marketing & harnessing influence

Chris Maloney, Brand & Marketing Manager,
Commonwealth Bank

10.25am Networking break
10.45am To be confirmed

11.20am case Study: SmartyPig and the growth of
social saving

-> Capitalising on the power of social networks to
embrace word of mouth marketing

-> Tapping influencers to make your message viral

=> The role of banks as content creators

Samantha Robinson, Senior Manager Marketing, ANZ Bank

11.55am The psychology of influence

- What brand messages are consumers responding to
right now?

- What makes a customer turn into an advocate of your
brand?

- The messages you should be including in your
marketing

Andrew Inwood, Principal, Brandmanagement

12.30pm Lunch

1.30pm Interactive roundtable session
- A chance to breakout, interact with your peers and
discuss some of the conference’s key topics.

2.20pm Building a customer base of influencers
with customer-led design

= How can consumers help shape your marketing
strategy?

- What happens when you relinquish control to
consumers

=> Building an online brand, without TV

2.55pm Networking break

3.15pm Which brands have the greatest influence
online and why?

- What can bank marketers learn from retailers?

- Coles Gift Card — a promotional case study

-> How to build a digital strategy with longevity

Nick Dalla Riva, Director, DallaCom

3.55pm Panel debate: That building a social media
strategy is a waste of time

- Should brands embrace social media in an organic
way, or formulate a strategy to fit with the overall
marketing plan?

> Can you take a structured approach to social media?
- What'’s a trend and what’s a fad, and how can you tell
the difference?

- Is it worthwhile targeting influencers, and if so, how do
you identify them?

Tarnya Baohm, Digital Marketing Manager, RaboPlus
Sascha Hunt, Head of Digital and Direct Marketing, BT Financial
lan Lyons, social media practitioner

4.45pm Close & networking cocktails
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Personal Details
Obr OMr OMrs O Ms O Miss

Name Surname

Position

Company Name

Address

City State Postcode

Country

Telephone Mobile

Fax

Email 4 easy ways to register
TEL +617 3217 3422

Venue FAX  +6173217 3722

MGSM CBD Campus Level 6, 51-57 Pitt St, Sydney EMAIL  events@onlinebankingrevew.com.au

Fee GST Total MAIL  Banking Review Conferences

O Standard $995  $99.50 $1094.50 PO Box 7292 East Brisbane Q 4169

[ Online Banking Review & Retail Banking TERMS AND CONDITIONS

Review subscribers & AIMIA members $795 $79.50 $874.50 | Paymentterms

[ Early bird — subscriber (if booked by August 7)  $636
[ Early bird — standard (if booked by August7) ~ $795

REGISTRATION FEE includes materials and refreshments.

$63.60 $699.60
$79.50 $874.50

This document becomes a Tax Invoice for GST purposes upon
completion and payment. Please photocopy and retain for your

records.

Method of payment

[ Please invoice me

Attach cheque made payable to Online Banking Review or provide

credit card details below:

O Visa [ Mastercard [] American Express [ Diners Club

Cardholders Name

Total Amount $

Card Number

Expiry Date

Full payment is required at the time of registration.
Cancellation and transfers

To obtain a full refund, delegates must notify Banking Review
Conferences in writing at least 10 working days prior to the
program start date that they wish to transfer to an alternate
program, or cancel.

Delegates who transfer or cancel from a program inside 10
working days from the program start date are liable for the

full program fee. No refunds will be given in this instance.
Substitutions can be made, with prior notification to Banking
Review Conferences, at any time up to the program start date
with no penalty.

Non attendance

If a delegate fails to attend a program, fees will not be refunded
or allocated to another program.

General

Banking Review Conferences reserves the right to cancel,
postpone or re-schedule programs due to low enrolments or
unforeseen circumstances. Full refunds or transfers will be given
in this instance. Banking Review Conferences is not liable for
any costs incurred by the attendee if the program is cancelled
or postponed. Banking Review Conferences reserves the right
to change course fees, dates, content, speakers or method of
presentation at its discretion. The information in this brochure
was correct at the time of publication but may be subject to
change.

Privacy

All personal information collected by Banking Review
Conferences is protected by the Privacy Act, 1988. Information
collected on this enrolment form is for the purposes of processing
registrations and creating and maintaining delegate records.
Information will not be disclosed to third parties except where
authorised or required by law. Please forward any enquiries you
may have in relation to privacy to events@onlinebankingrevew.
com.au




